
FLOODPLAIN 
COMMUNICATIONS

ENGINEERING SERVICES

May 2019



• Initial communications 
• Potential next steps
• Discussion

What we’ll cover

Floodplain Communications



Website

Initial Communications

raleighnc.gov and search “floodplain regulations”



Social media

Initial Communications

Tweet to introduce stakeholder group
Organic reach – 816 impressions
1.3 percent engagement



Information shared on 
Twitter by local reporter 
Anna Johnson (News & 
Observer)

Initial 
Communications



Email sent to 
stormwater distribution 
list
2,300 people
22 percent open rate 
(511 opened the email)

Initial 
Communications



April 2019

Floodplain Survey

Available on:
- Web
- Social
- Email
30 participants
(Not targeted)

publicinput.com/floodplain



Social media

Initial Communications

Tweet to publicize survey
Promoted post seen 4,655 times



Results

Floodplain Survey 

86 percent 
know what the 
floodplain is



Results

Floodplain Survey 

73 percent live 
in or near the 
floodplain



Results

Floodplain Survey 

29 percent said 
current 
regulations 
meet their 
needs



Results

Floodplain Survey 

67 percent 
would support 
better 
floodplain 
regulations



Comments

Floodplain Survey 



What regulations work best

Floodplain Survey 



Results

Floodplain Survey 

100 percent 
who answered 
this question 
have not 
contacted us 
before



• General 
• Email
• Social media 

(posts & polls)
• Website

(resources, event info)

Planned tactics

Upcoming Communications

• Targeted 
• Email to residents 

living in the floodplain 
• Geo-targeted social 

posts
• 18 Citizen Advisory 

Councils
• Media



• More about gathering information than 
involvement with the stakeholder group 

• Hear from folks living in or near the floodplain 
• Gain insight on floodplain awareness
• Learn about experiences/impacts 

• Data will help inform stakeholder 
recommendations

Messaging

Upcoming Communications



• Use updated email list from Hurricane Florence 
• 26,000 customers 
• Two-foot buffer above 100-year floodplain 

elevation

Email to Floodprone Properties 

Upcoming Communications



More targeted 
social media 
approach:
-Location 
-Survey prompt
-Polls



Outreach to CACs

Direct outreach at meetings
Emails 
Newsletters



Media Outreach

City-wide press release 
and/or direct outreach 
to media contacts



• May 2019: Coordinate with Public Utilities & 
Housing & Neighborhoods 

• May/June 2019: Distribute email to floodprone
properties; postcards to CACs; pitch media; 
generate social media polls

• July 2019: Share results with stakeholder group

Timelines

Upcoming Communications



Discussion/Questions


